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Digital Trends' Big Pink office has a view — 
and a kitchen, laundry room, home theater 

 
Digital Trends, which reviews consumer technology and appliances, is opening a test facility in 
one of Portland's most prestigious office towers. (Digital Trends) 
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The offices for Portland-based Digital Trends, a consumer-technology publisher, wouldn't look 
out of place in a luxury-home listing.  

The company has expanded its lease in the U.S. Bancorp Tower, and it's added a 6,000-square-
foot editorial testing facility that includes a full bathroom, a laundry room, a kitchen with quartz 
countertops and a gas range, and a home theater complete with posters on the walls.  

That's an unusual setup for any office building — cubicle farms rarely come with Street of 
Dreams finishes — much less the state's largest and one of its most prestigious. The idea, said 
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Digital Trends chief executive Ian Bell, is to test consumer tech and appliances in a setting that 
resembles where they would be used.  

"We wanted to emulate what you would find in some kind of high-end residential building," he 
said.  

The decor is "a little unorthodox," Bell admits. But Unico Properties, the owner and manager of 
the U.S. Bancorp Tower, has built a reputation in recent years for its willingness to ditch the 
boardroom look to attract and retain tenants.  

When Digital Trends first moved into "Big Pink" in 2009, it shared the building mostly with 
financial firms and law officers.  

While U.S. Bank remains the largest tenant, the mix of companies has dramatically shifted 
toward technology sector, with tenants including Webtrends, New Relic and Survey Monkey. 
Lattice Semiconductor in October disclosed an agreement to lease 23,680 square feet in the 
tower contingent on the sale of its Hillsboro headquarters. 

Commercial real-estate landlords, including Unico, are increasingly committing to expensive 
buildouts to attract technology and creative firms. For some tenants, that might mean tearing out 
drop ceilings to expose the wiring and ductwork underneath, or swapping window offices for 
open floorplans.  

Unico also recently completed a $15 million renovation of the U.S. Bancorp Tower's lobby and 
plaza.  

Digital Trends wanted to pipe in a natural gas line, build a full bathroom and install a laundry 
room with two sets of washer and dryer hookups — amenities a future office tenant isn't likely to 
need, which might discourage some landlords. They'll also have access to a freight elevator for 
moving large appliances in and out.  

The company wouldn't disclose how much the unusual build-out cost, but Bell said Unico 
offered an "above-market" tenant-improvement budget.  

"Digital Trends came to us with what is certainly a unique request and as is our practice, we try 
to accommodate our tenants' needs," Brian Pearce, Unico's senior vice president for property 
management, said in an email. 

The space was designed by LRS Architects and built out by Russell Construction. The real estate 
firm Jones Lang LaSalle brokered the lease. 

Digital Trends now occupies 14,000 square feet, about three-quarters of the tower's 10th floor. 
The firm, founded in 2006, employs 25 in Portland and 50 nationwide. Bell said its website now 
reaches 20 million unique readers a month.  

-- Elliot Njus 
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